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Education          

 

1. Bachelor in marketing with average 78% (very good). From Irbid National University 

(Jordan). 

 

2. Master of business administration with average 3.43 (very good). From UTeM 

university (Malaysia). 

 

3. PhD in business administration - Marketing. USIM University (Malaysia).  

 

Working  

 

Associate Professor in Marketing - Jadara University. Business School.  

 

Experience  

 

1- Five years teaching, business school, marketing department at Jadara University  

2- Four years, head of marketing department at Jadara University  

 

Languages and skills  

  

1. Arabic and English  

2. E-learning  

3. Data analysis  

4. Research and publication  

5. Quality program  
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Bilal Eneizan  

https://scholar.google.com/citations?user=V-ejc6UAAAAJ&hl=en&oi=ao 
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Married  

00962-796302311 
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Accepted for publication in Scopus, 2022 
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among SMEs: An Empirical Analysis. International Journal of Business Science & Applied 
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factors. International Journal of Engineering Business Management, 11, 1847979019889484. 

(ISI and Scopus) 
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policy. Business and Economic Horizons (BEH), 15(1232-2020-350), 304-324. ISI and 
Scopus 
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Technology, 98(13). (Scopus) 
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quality of customer interaction in online call center. International Journal of Data and Network 

Science, 5(1), 11-18. Scopus 
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